











largest trade show in the midwest

BUILDERS PRODUCT &
SERVICE SHOW

Each spring, BATC hosts one of the largest trade shows in the midwest, our
Builders Product & Service Show. Held at the Minneapolis Convention Center,
the show is the best way for our associate members to showcase their wares to
builders and remodelers. And the best way for builders and remodelers to stay
on top of all the exceptional products and services available to them from our

associate members.

For more information about the Builders
Product & Service Show, please view the
video available on our website at www.
batc.org. Exhibit Space for Associate
Members is under $600. Builders and

Remodelers are invited to attend free of

charge, with four free buffet tickets per

builder company.

Associates: Reservations for booth space
are available around January 1st for new
participants. Look for information in
your BATC monthly Events newsletters.

Builders: Look for your invitation to the annual
Builders Product & Service Show in the mail, email
and online at www.batc.org in early February.



dCCESS severa| insurance Programs

GET INSURED

Your membership at BATC gives you access to several insurance programs that

may benefit you, your workers and your company.

SELF-INSURED WORKERS COMPENSATION
INSURANCE | Through our joint sponsorship of
The Builders Group (TBG), BATC members have access
to the largest writer of construction-related workers’
compensation insurance in Minnesota. This self-in-
sured program is exclusive to members of BATC, BAM,
and the Minneapolis and St. Paul Builders Exchange.

Formed in 1997, TBG was created to provide a long-
term, stable workers’ compensation insurance program
for the construction industry of Minnesota, at the low-
est possible net cost to each member. No matter how
big or small your construction firm may be, TBG is
your best solution for workers’ compensation insur-
ance!

Program highlights include:

B You pay exactly what you owe with monthly
self-audit billing

B Personalized loss control services

B Aggressive claims management to protect your
money

B Monthly claims reports on request

B Competitive up-front rates

B All profits and investment income is returned to
members

B TBG has paid over 12 dividends from six fund
years™

B Member controlled through experienced Board of
Trustees

B [ong-term member discount

B [ts YOUR insurance company -- you no longer
rent your workers’ compensation

B TBG staff and claims adjustors working on behalf
of the member.

* Dividends are not guaranteed. Members are jointly and severally liable for their

proportionate share of obligations for the group, and will be assessed on an indi-

vidual and proportionate basis for any deficit created by the group. However, TBG
has not assessed its members since its inception.

. For more information about The Builders Group,
D check out their website at www.tbgmn.com or
call Tina Morales at 651-203-6793.

LIABILITY INSURANCE | The new general liability
program, that was specifically formed to help builders
in Minnesota get the kind of insurance they need, has
gotten even better! In addition to the comprehensive
general liability insurance offered exclusively to mem-
bers, a partnership with Continental Western Insur-
ance allows BATC to offer more products - including
builders risk, auto and umbrella coverage - with the
same level of excellent customer service.

For more information about Continental West-
ern Insurance and how you can benefit, please
refer to their website at www.gbimn.org/about.cfm or
contact Larry Heisler, 515-557-1215.

MAJOR MEDICAL, DENTAL, LIFE AND WEEKLY
INCOME BENEFITS | BATC offers a members only
plan that covers major medical, dental, life insurance
and/or weekly income benefits.

For more information about these insur-
ance plans please contact Joshua Fowler at
651-697-7561 or at joshua@batc.org.



several ways to gain new business

MARKETING OPPORTUNITIES
FOR ASSOCIATES

PROMOTE | One of the primary advantages to
membership in BATC is access to other members.
BATC always encourages members to do business
with members, and provides several promotional op-
portunities exclusively available to members.

BATC'S ANNUAL MEMBERSHIP DIRECTORY |
Each year BATC publishes a comprehensive directory
of our members in which your company will be listed
at no charge (see Free Listings at the beginning of this
section). Additionally, you can choose to advertise in
this publication as well as upgrade your classified list-
ings by adding bold-face slogan and/or your logo.

@ For more information about the
D Membership Directory please call Linda
Jacobson at 651-697-7568 or linda@batc.org.

BUILDERS' DIGEST, QUARTERLY MEMBER
PUBLICATION | BATC publishes a quarterly maga-
zine which is mailed to every BATC member contain-
ing helpful information for our members — about
what’s going on at BATC as well as helpful industry
information. This four-color, glossy magazine is ap-
proximately 70 pages, and is a great way to advertise
your products and services to other members.

E For more information or to place an ad,
£

please call Ruth Petermann at 651-697-
7591 or ruth@batc.org.

SPONSORSHIP OPPORTUNITIES |

BATCS events and promotions include opportunities

Many of

to become a sponsor, both for member and consumer

directed programs (consumer directed sponsorships

are described in a few pages). Sponsorship oppor-
tunities help promote your company to other BATC
members, and range from sponsoring a membership
meeting or Council event to sponsoring the Parade of
Homes™ deadline day.

Many of these sponsorships include a “tabletop” op-
portunity for you to display your products/services
during the event, others offer a variety of exposure
levels which may include logo identification or the
opportunity to speak during a program, for example.
You will be notified of our sponsorship opportunities
in mailings, emails and by our Sales Manager Cal Ross
when he talks to you about your advertising needs.

Member-Directed Sponsorships

B A variety of sponsorships for the Fall Awards
Banquet.

B Tabletop sponsorships during a Parade of Homes™
entry day (when builders bring in their entries).

B Sponsorships for the Minnesota Hospitality Suite
at the annual International Builders Show.

B Various Council and council meeting
sponsorships, and more.

@ For more information about sponsoring any
t)

member-directed event or program contact
Membership Services Coordinator Kate Liberko at
651-697-7594 or kate@batc.org.



MEMBER MAILING LABELS AND ELECTRONIC
MEMBER LISTS | AsaBATC member you can order
pre-printed mailing labels or an electronic member
list to allow you to direct-mail other members. Lists
are available for builder and/or associate members.
Cost for builder or associate pre-printed labels is $35;
labels for the entire membership are $70; and an elec-
tronic data file is $150 for builders or associates, or

$225 for full member list (plus tax).
For more information or to order a list,

SE
D contact Heather Litchy at 651-697-1954

or heather@batc.org; or order your lists online at

www.batc.org.

BUILDERS PRODUCT & SERVICE SHOW | The
best opportunity for associate members to showcase
their company to builders is at our annual Build-
ers Product & Service Show (BP&SS). Associate
members can purchase booth space to display their
merchandise at the show, held at the Minneapolis
Convention Center in April each year. The show
opens at 3:00 pm and runs through 9:00 pm with an
average of 2,500 builders and their representatives in
attendance. Builders (both BATC members and other
licensed contractors) are invited to attend, and are
treated to four free appitizer tickets. Several cash bars
round out the evening. Only associates (about 350)
who participate with a booth are allowed to attend.

For more information about the Builders Product &
Service Show check out our video. A DVD is included
at the back of this membership packet, or you can
watch it online at www.batc.org. Then look for regis-

tration forms in January.
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ONLINE BANNER ADVERTISEMENTS | Another

way to get your message to other BATC members is

For more information contact Kate Liberko
at 651-697-7594 or kate@batc.org.

with a banner advertisement on our member website,

www.batc.org.

GE
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can be directed to Marketing Director Wendy Danks
at 651-697-7565 or wendy@batc.org.

Contact Ruth Petermann for details at
651-697-7591 or ruth@batc.org.

Look for details in upcoming mailings and
emails. Any questions about www.batc.org



several ways to gain new business

ELIGIBILITY GUIDELINES FOR
PARADE OF HOMES™ EVENTS

B You must be an approved builder (class A, B, D In Addition You Must:

(Developer) or E) member of the Builders B Submit three closi (HUD). th
L o ubmit three closing statements , three
Association of the Twin Cities by the Parade of 4 5 _ '
. : sworn construction statements with certificates
Homes™ entry deadline. (Associates may be , . .
of occupancy, or three major remodeling projects
allowed to enter a new development. Contact us o .
. 4 built in the state of Minnesota under the company
for more information). _ o
name shown on the Builders Association of the

B If you want to participate in the 2009 Parade of Twin Cities application.

Homes Spring Preview™, your membership . .
. , B [n case of Class E builders, the closing statement
application must be received by Monday, August , _
, maybe issued in the name of the sub-contractor
18, 2008 (sorry, no exceptions) and approved by . .
, , who will be actually construction the structure.
the Board of Directors in September. - . . . .
Additional warranty information will be required.

B If you want to participate in the 2009 Parade of

, B Attend a mandatory Parade of Homes™

Homes Fall Showcase™, your membership . ,
L , , orientation.

application must be received by Monday, April

20, 2009 (sorry, no exceptions) and approved by
the Board of Directors in May.
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H OF THE TWIN CITIES
REMODELERS

Builders Association of the Twin Cities RemodelersM

Membership Application

PURPOSE

The purpose of the Builders Association of the Twin Cities Remodelers®™ is to promote the
professionalism and visibility of remodelers and those who sell products and services to
remodelers.

MEMBERSHIP QUALIFICATION CRITERIA

Two full years of operation in present business; an exception can be made at the
discretion of the Board of Directors with applicants restructuring their business.

A prospective member must be a member in good standing of the Builders Association of
the Twin Cities to apply for membership.

BUILDER /REMODELER AND ASSOCIATE MEMBERSHIP DUES

Membership in the BATC Remodelers™ costs only $100, plus an additional lunch or
dinner fee may apply to attend some meetings, and includes membership in the NAHB
Remodelers™ Council. Save $50 in 2009 if you use your $50 Council Credit when you
join.

Applicants are required to subscribe to the BATC Remodelers®™ Code of Ethics by
signature. Complete the application on the reverse side and sign your acceptance.

MAIL APPLICATION, ALONG WITH A $S100 CHECK PAYABLE TO:

Builders Association of the Twin Cities to the address below:

BATC Remodelers™
2960 Centre Pointe Drive
Roseville, MN 55113

U Check here if you would like to use your $50 Council Credit.

IF YOU HAVE ANY QUESTIONS, CALL KATE AT
651-697-7594 * FAX: 651-697-7599



BUILDERS ASSOCIATION OF THE TWIN CITIES
REMODELERS MEMBERSHIP APPLICATION

COMPANY NAME

COUNCIL REPRESENTATIVE

MAILING ADDRESS

CITy STATE ZIp

TELEPHONE ( ) FAX ( )

WEB SITE EMAIL BLDR CONTRACTOR LIC #:
ISIT OKAY TO PUBLISH YOUR FAX NUMBER: [ YES [INO EMAIL ADDRESS: [[] YES [INO

If you leave this question blank, we will publish your information in our publications and online.

( BUSINESS INFORMATION AND REFERENCES )

[ Corporation NAMES OF ALL PRINCIPAL OWNERS AND TITLES: CGR CAPS
[Partrership
[JProprietor U U

o O

YEARS IN PRESENT BUSINESS:
g d

SPONSORED BY:
(— BUILDER/REMODELER )
TYPE OF REMODELING DONE:
" REGIONS:
L] Additions [ Home Office CISPECIALTIES RECIONS:
[ Barrier-Free/Universal Design [ Insurance Claims ‘ [ St. Paul
[ Bathroom [ Kitchen [ Minneapolis
[JBedroom [ Light Commercial P
[ Deck/Patio/Porch [ Lower Level O North
[ Exterior [ Mud Room/Laundry [ East
[ Garage [ Owners' Suite &
[ Great Room/Family Room [ Theatre (| South
[CJHandyman Services [ Whole House
[ Historic Renovation [ West
(_ ASSOCIATE )

PLEASE LIST THREE SERVICES/PRODUCTS THAT BEST DESCRIBE YOUR COMPANY:

As a member of the Builders Association of the Twin Cities Remodelers®™, I subscribe to the Builders Association of the Twin Cities Remodelers™™ Code of
Ethics and abide by its Board of Directors.

BATC Remodelers™ Code of Ethics WE PLEDGE TO: Conduct our business operations in a manner that will reflect credit upon ourselves, the BATC Remodelers™ and the remodeling industry. Comply both in
spirit and letter with rules and regulations prescribed by law and government agencies for the health, safety, and welfare of the community. Avoid using any statement or implication which may be misleading or
deceptive. Accurately and honestly describe the price, materials, and standards of workmanship used in our jobs. Use only materials equal to or exceeding the quality if those specified in the contract. Start the

construction process as soon as feasible upon award of a contract and proceed diligently to completion of the project without unnecessary delays.

Signature Date
Method of payment:
Check is enclosed in the amount of: $ Check Number: OR
D Visa D MC D American Express D Discover CCH#:__ - - - Security Code:
Billing Address: Total amount on card: $ Exo.Date__ __/__

Signature

OFFICEUSEONLY: [] Approved [] Rejected Date




get a Council Membership each year!

JOIN A COUNCIL FORM

BATC Councils are great ways to network and stay on
top of the latest information in areas that you find impor-
tant — development, remodeling, sales and marketing,
home-building/remodeling along with women’s issues.

Join a BATC Council!

Company Name

NEW for 2008 - Membership Rates

Membership dues for each council is $100 annually. Each
company receives one $50 discount towards a council
membership. Contact the council’s staff person for ad-
ditional rates for multiple memberships.

Use the form below, or contact the staff representative for
more information or to join any of BATC's Councils.

Contact:

Phone:

Address/City/State:

D We would like a Council Membership in: (Check the Counci you would like to join)

D 50+ HOUSING COUNCIL OF THE TWIN CITIES | This council focuses on age-appropriate housing initiatives

and challenges through the support of NAHB 50+ Housing Council

BUILDERS ASSOCIATION OF THE TWIN CITIES REMODELERS™ | This Council promotes the

professionalism, education and visibility of remodelers and those who sell products and services to remodelers. Complete

Application on page 45.

direction to the industry’s public policy initiatives.

D DEVELOPERS COUNCIL | Provides an opportunity for developers and other allied members to network and provide

PROFESSIONAL WOMEN IN BUILDING COUNCIL | The Professional Women in Building Council serves

as a support group for women in all aspects of the building industry, and to promote BATC pride and builder image. The Council

Staff Contact | Michelle Bruhn
651-697-7574 | michelle@batc.org

Staff Contact | Kate Liberko
651-697-7594 | kate@batc.org

Staff Contact | Mary Schweich
651-697-7572 | mary@batc.org

Staff Contact | Mary Schweich
651-697-7572 | mary@batc.org

encourages career development within the industry, and is a great networking group for women. Indlividual Membership in

the name of :

O

marketing issues. Individual Membership in the name of :

SALES & MARKETING COUNCIL I Promotes professionalism among sales managers, sales associates, marketing

representatives and others by featuring local and national program speakers and organizing roundtable discussions on sales/

Staff Contact | Wendy Danks
651-697-7565 | wendy@batc.org

MAIL | Send completed form to BATC, 2960 Centre Pointe Drive, Roseville, MN 55113
FAX | Fax completed form to 651-697-7599



get BATC news to the employees who need it

BATC EMAIL NEWS LISTS

Now you can make sure everybodys in the loop, receiving pertinent BATC emails. You

CRONONONONONORONOXS,

tell us who needs what, and we’ll make sure your key employees are receiving only the

e-mails they need to keep current, and nothing else. . \,;39
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MAIL | Send completed form to BATC, 2960 Centre Pointe Drive, Roseville, MN 55113

FAX | Fax completed form to 651-697-7599





